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Sociological research

"ATTITUDES, PRACTICES AND BARRIERS TO ACTIVE MEN'S ENGAGEMENT IN CHILD CARE"

Summary
Context: The sociological study is one of the first activities under national campaign "Being a father" (part of world campaing “MenCare Global”). The campaign focuses on the benefits of active participation, not only of the father, but also of any important men in children’s lives, to ensure the complete development of the child in non-violent family environment. The study aims to reveal attitudes towards "man" and "woman" social roles in the family, the positive trends, and barriers to active engagement of men into childcare.
For the first time a representative research that is focused on the issues related to fatherhood and distribution of family roles in terms of child care is conducted in Bulgaria.
KEY FINDINGS
· Bulgarian families are not in crisis, but its patterns are changing visibly. These changes are due to the social dynamics as a result of modernization and intense pace of society stratification and segmentation of groups.

· The main challenges faced by Bulgarian parents are: lack of time, lack of financial resources and the feeling of insecurity in the social environment.

· The image of the engaged father who participates in the daily child care and home activities, express their emotions, even to the other peope (outside the family), started facing relatively wide public support. Despite public perceptions, in practice the proportion of fathers who are included in the daily child care, education and health is considerably lower than that of mothers;
· The main barriers to the active involvement of men in childcare and home activities are: sense of excessive engagement with family matherial security; stereotypes according to which the daily care of the child is not a man's job; insufficient public awareness of the importance and support of paternal role in child care.

MAIN RESULTS, CONCLUSIONS ARE BASED ON
· Demographic profile of contemporary Bulgarian family

Family in Bulgaria is a viable institution - in about 9 out of 10 cases children are raised in two-parent families. Most of the parents living with their children grow up only one child (63%). Parents growing up two children are under 1/3 of all syrvey participants.


The majority of Bulgarian parents are young people: nearly half (45%) are 35 years old and more than a quarter (27%) are in the group 36-40 years old. Over 2/3 of all partisipants live in small settlements - 35% live in small towns and 33% live in villages. Residents of Sofia and the other regional cities are 32%.

One in five Bulgarian family who have children live with monthly income up to 500 lv (250€), and another 44% with 500 to 1,000 lv (250 to 500€) per month.

· Main trends in contemporary Bulgarian family

As a social institution, storing and reproducing life, family in Bulgaria is not in crisis, but the patterns are changing. This is due to modernization and intense pace of social segmentation (stratification). The main changes are in the following directions:
· The most common family model consisting of a mother, father and child.
· Less and less parents conclude official marriage - partners living together without official marriage are 28% of the Bulgarian parents.
· Increasingly common are cases of divorce among Bulgarian parents (about 50% of marriages ending up in divorce).
· Also increases the number of children who are raised by only one parent. These parents in Bulgaria accounts for over 11%, among which significantly prevail mothers (over 9%).
· 90% of parents say that they grow their children up by themselves - help from grandparents is much more rare practice than in previous generations.
· Attitudes towards parenting and parent’s roles in the family
Nine of ten respondents from all groups agree with the statement that the most important role of the man is to ensure his family materially, and a woman - to take care of the home and the children. Although the role of the father is still clearly associated with the provision, it is not the same as it is in the patriarchal family model. In recent generations there are trends quite visibly noticeable towards greater equality in the interaction between both parents. The images of the dedicated father who is included in the daily child care and home activities and expresses their emotions, even to people outside the family, finds support among the majority of respondents. About 97% of parents (both mothers and fathers) agree that the important decisions related to the child should be taken by the mother and father altogather. About half of the mothers (48%) and 41% of the fathers do not agree with the statement that the daily child care nutrition and hygiene are only mother’s obligations.
The main challenges faced by Bulgarian parents are: the sense of lack of time and funds, as well as uncertainty in the social environment.

Shortage of time and the reconciliation of a number of requirements are experiencing most severe. Both among mothers and fathers living with their children, respectively 38% and 36% sacrifice their time they would like to spend with friends, because of the family. However, in women, the imbalance between private and family life is sensed more tangible. According to 29% of them care for family and children limits their personal space while among fathers living with their children, this proportion is 18%.
· Major trends and practices in childcare
In about 3/4 of the families children are planned together by both of the parents. In 15% of cases conception was not planned, and 7% of the children are born by the independent decision of the mother.
Almost all mothers who have worked at the time (94%) have taken maternity leave, compared to around 30% of fathers. Nearly a quarter of dads took leave from 16 days to 6 months, and those who have taken maternity from the mother (more than 6 months) are an insignificant share (1%).

Evening meal, watching TV, talks, walks on weekends and holidays are five activities that soldered the members of the contemporary Bulgarian family. In a similar direction are the activities that all parents would like to be engage of more frequently with their children - nature walks, visiting various events, talks and games.

Mothers participate more often than fathers in all types of activities related to daily child care and home activities. The predominant social care model for the family and children is that women cope with household activities: cooking (81%), home - cleaning, repairs, alignment (59%) and buying food and household objects (46%). Men participate mainly in activities such as games (34%) and sports with the kids. Daily care (nutrition and hygiene), education, and especially the child health are identified as the main mother duties. On the other hand, communication with the child and his raising, as well as recreational activities, leisure activities, more often are shared responsibility between both parents and this is where the fathers are much more involved.

Despite the widespread stereotypes of the image of the father as a strict parent, more often he hug, kisses, encourage and praise children, rather than impose penalties. In 47% of the families, fathers do it a par with their mothers and only in 12% they impose penalties. For comparison - the penalties are imposed primarily by mothers in every fifth family. Among practiced penalties against child, the most common are deprivation from favorite activity and grill. Looking for help from a teacher or psychologist still has the status of "exotic" measure (below 2% sought support), which would prevent parents to approach adequately in cases of more serious child behavioral problems.
· The role of the father and the barriers to active involvement in child care
The majority of the parents support greater involvement of fathers in the daily child care, and claim that society also needs to encourage that inclusion. Over 4/5 of parents support this opinion, as women are significantly more explicit than men. At the same time the majority of parental community supports two other opinions - that the fathers have the option, but they choose not to be actively involved, and the other one that they need more knowledge and skills to be more encluded. Only at about 4% of the parents has participated in activities and trainings initiatives, developing parenting skills.
Nearly 2/3 of all respondents highlighted as a first obstacle to more active fatherhood emgagement the sense of preoccupation with family food security and therefore the lack of time. Another barrier is the public stereotypes according to which "child care is not a man's job" (15% believe that people laugh at active fathers caring for their children). Nearly 1/4 of respondents claim that fathers do not realize the importance of their efforts, they are not willing or not able to care for their children.
Among those looking for information about parenting and children upbringing, their close ones enjoys the highest prestige. Used as a source of information most often are friends’ and acquaintances’ experience, their parents and other relatives (mothers and fathers 46% - 44%). Among public sources of information on child rising, the most popular is television, used by one third of the families on average. This data is valid mainly for settlements outside Sofia and parents over the age of 40 years. Citizens and younger parents use more often specialized and non-specialized websites and other materials.
STUDY PARAMETERS 
Research methods
· Desk Research (partners of "Being a father") - analyzing and summarizing of 40 sociological surveys on issues related to fatherhood and family roles at EU level, Bulgaria, the global network of MenCare - a global fatherhood campaign.
· Quantitative (research team of Market Links Agency) - direct personal interview, nationally representative sample of parents of children under 17 years (1100 respondents), multi-cluster sample using quota referred to number of children, gender and location.
· Qualitative (research team of Market Links Agency) - 8 focus groups (4 groups with mothers and 4 with fathers), 2 of the discussions were held in major cities in Bulgaria, another 2 in small towns, and 4 were held in the capital (half of the groups with parents who raise their children themselves)
Covered period

June – July, 2014
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